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IT CATCHES THE
CONSUMERS

ATTENTION INTO
GETTING TO KNOW
MORE ABOUT THE

PRODUCT

“CHANGING THE GAME”
THE GLOBAL PRESTIGE

IMAGE
PORTRAYS THE BRAND

AS A WIDE RANGE

SHOWS THE
PRODUCT AND

GIVES AN
INTRODUCTION TO

IT, WHILE PLACING IT
IN THE BRAND’S

AESTHETIC

TALKS ABOUT
HOW 94% OF
USERS FIND

THEIR SKIN TO
BE SMOOTHER
AFTER USING IT

A REAL
CUSTOMER
REVIEW ON
FACEBOOK

IT TEACHES
PEOPLE HOW
TO USE THE

FOUNDATION

WHILE A GET
READY WITH

ME THEY TALK
ABOUT THE

INGREDIENTS
AND WHAT
THEY DO

THEY TALK
HOW THE

FOUNDATION
HAS

SKINCARE
BENEFITS

GET READY
WITH ME WITH

ALL
HAUSLABS
PRODUCTS

FINAL HIGH
END RESULTS

USING
HAUSLABS

MAKEUP

CALL TO
ACTION WITH

THE FREE
TRIAL OF THE
MINI SET TO

COLOR
MATCH

LADY GAGA
HERSELF

DOING A GET
READY WITH

ME

IT SHOWS THE
FULL RANGE

OF COLOR
FOR THE

DISCOVERY
SET I BOUGHT 3 HAUSLABS

PRODUCTS AFTER THIS
ASSIGNMENT


